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Summary of the Result

Food Industrial Group

* Numbers of actual meetings (9)

* Rate of attendants (20%-43%)
EX-IM Group

* Numbers of actual meetings (4)

* Rate of attendants (11%-35%)




(2) Group members
regularly show up & actively participate in the meeting
In Thailand, it appears that public relation (PR) and CSR is very similar

in practice. The concept of CRS underlining PLATO program may not
gain significant contribution from both MNC and SMEs under Thailand

context.
Regarding the concept of PLATO, it is not clear whether PLATO tries to
develop a business cluster or knowledge cluster.

Other clusters in Thailand evolve and exist naturally and take times.

























